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March 31, 2014
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Re:

Trademark Infringement of Jumbo Jet Inc.’s U.S. Trademark
Registration No. 4,009,514 for “Nice Jewish Guys”
Our File No. J1004-9001

Dear Mr. Pflaster:
This is further our letter of March 4, 2014.
We are in receipt of your responsive correspondence of March 6, and have reviewed the
same with our client.
Although you say it was not your intention that your proposed project “should in any way be
confused for or affiliated with the Nice Jewish Guys calendar”, the facts make clear that if your
intended product is promoted under the “Naughty Jewish Boys” name, it is likely to be associated
with JJI and its products by the purchasing public.
The fact that JJI’s products have been and continue to be referred to by you and reporters in
connection with your project has and will continue to build an association between the two in the
minds of potential purchasers. Further, the name you have selected is clearly a play on JJI’s
registered trademark, increasing the public’s association between the marks. Additionally, confusion
is increased because of your insistence in using the term “Naughty”, which like our client’s mark
starts with an “N”, and is closely associated with the term “Nice”. Our client is also concerned that
such confusion will be increased when JJI begins sales of its own “naughty” products, which
products have been in development for some time. Finally, your statement that you “do not plan to
change the name” of your product, despite the availability of numerous alternate terms which could
be adopted and that would equally convey the nature of your product (wicked, mischievous, evil,
roguish, bad, etc.) instead of using the confusingly similar term “naughty”, makes clear your intent to
benefit from the good will developed by JJI in its trademark.
The fact that the marks are so similar, are applied to identical products, and will be
promoted within and sold through the same or similar channels of trade remains a concern for our
client. We believe that should you proceed with the publication and sale of calendars under the
“Naughty Jewish Boys”, confusion in the marketplace will result as to the source, sponsorship
and/or affiliation of such calendars, to JJI’s detriment. Further, as a result of such confusion, any
fault found with, and any objection raised to, such products by the purchasing public would be
associated with JJI, in error, resulting in harm to the valuable reputation JJI has developed in its
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“NICE JEWISH GUYS” registered trademark. In light of the foregoing, we strongly recommend
you reconsider your refusal to change the name of your product, or to take the other requested
actions set forth in our March 4 letter.
Please be advised that JJI and this office will continue to monitor this situation, and JJI
reserves the right to take whatever action it deems appropriate to protect its valuable trademark
rights at any time and without further notice to you.
Any offer of compromise contained herein is without prejudice to any demand that may be
made on behalf of Jumbo Jet Inc. should further action be necessary to protect our client’s valuable
trademark rights.
Very truly yours,
BOWEN HAYES & KREISBERG
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